FOR IMMEDIATE RELEASE 4/1/09

Eco-LogicalART to Premiere “SECOND SATURDAY at ECO-LA”
Huge Art Painted on Recycled Billboards to be Unveiled Saturday, Jurféat3l2 Noon.
Millions will experience the “renewable imagery” public art.

LOS ANGELES—Peter Schulberg, director of the nonprofit Eco-LogicalART Galemyweco-la.org
is pleased to announce th&econd Saturday at Eco-LA will be premiereJUNE 13TH at 11:00 AM.

The public event features a dramattaon curtain drop to reveal a stunning 14’ by 48-foot art piece
painted on a recycled billboard. Installed directly over the Eco-LA Gallery, the work will be seen 35,000
times in the first day, and over 1 million times by month’s end.

The June launch of the Second Saturday event kicks off a yearlong exhibition of original art painted on
recycled billboards. Besides the monthly gallery installations, original billboard art will also go on display
across Los Angeles. Once on exhibit, more every-day Angelinos will view the art in the first hour than
attend all of L.A.’s major museums in a month.

Sponsored in part by the Vinyl Institute, the recurriBg€ond Saturday
events will also feature a gallery show of smaller art painted on vinyl, “live”
billboard art painting, kids eco-art workshopge give-always, eco vendors,
bio-diesel demos, bike club sign-ups, and more
For Schulberg the varied event elements are &
perfect fit. ;

“The billboard art is our wow factor. But we want people to experience ai@
whole range of eco experiences. Going green is about taking a second [
the world we live in.” For Schulberg the re-visionary moment came out o
the blue--literally. Thinking back he calls it “divinyl intervention”.

“I heard this thump and thought somebody had just fallen off the roof”. Moments later on the sidewalk he
was staring at a bundle of vinyl thrown down from the billboard over his gallery. He inquired as to its

fate and learned that tons of billboard ads get tossed into landfills monthly. Schulberg (a painter who also
makes functional art from recovered elements) felt the waste cried out for a green solution so he began
experimenting with paint on it and then created a way to stretch the vinyl. Next he placed notices on LA
art newsgroups offering free canvases and exposure on the exterior of his gallery.

With word out Schulberg waited—but not for long. “l was asking artists to
work for free, on a weird new material, exhibited on the exterior on my
gallery—hostage to heat, wind, rain, and a kid with a paintball gun.” But t
artists, some who sell for thousands of dollars, came and keep coming.
Schulberg admires them for putting their “art” on their sleeves and going
public. He also liked the idea of turning the vinyl and who-you-know galler
world literally “inside-out”. And the “street” seems to approve.

In three years none of the pieces have been tagged, stolen, let alone paint-balled. The project has also
moved beyond just a quirky “drive-by” art exhibit to produce sales— $40,000 of art painted on recycled
vinyl art has been sold by Eco-LA to date. As an eco-bonus, more than 20,000 sq ft and several tans of
pvc vinyl has been diverted from local landfills.



http://www.pdfonline.com/easypdf/?gad=CLjUiqcCEgjbNejkqKEugRjG27j-AyCw_-AP

Though starting with gallery shows, in 2007 Schulberg partnered with industry}
heavyweights Van Wagner and CBS Outdoor for the donation of time on actus
billboards. Five works painted on recycled billboards went up across LA for “C
The Wall 3" (Earth Day '07). Ten “ReVisions” billboards followed in 2008. :
Schulberg then hit the road. “ReVisions/SF” premiered Earth Day '08 and, wif
the donation of Clear Channel bus shelters included “Gimme Shelter Art! The|
youth eco-art project featured original art displayed in 20 bus shelters across |
Bay Area—each seen over 400,000 times each. :

Thus far the urban exhibits have been seen over 40 million times.
But Schulberg sees the huge numbers coming full circle-- to
individuals-- underserved and intimidated by conventional
museums. “Besides all of us in our cars, it's a kid on a bike,
mother pushing a laundry cart, a truck driver, senior looking out of
a bus window, spontaneously they're catching sight of some pretty
intriguing imagery and seeing art in a new way".

Of the display companies who art

i his exhibition partners, Schulberg
admits: “Yes, they’re in the business of selling advertising, but my
experience has been that they get it-- that sometimes it's about givin
bit of imagery back to the community.” Having worked with Van
Wagner, CBS and Clear Channel Outdoor, the donation of advertisi
display time now tops $400,000. The art project also offers a new
billboard paradigm; using what they do best-- the eye-popping numb
but selling nothing more than the hope and vision of up and coming
artists, and students with “Gimme Shelter Art!”

Getting response from the works—Iarge and small keeps Schulberg going. With “killed” billboards
heading to landfills daily, he’s working to get the material into public schools, canvases to artists, to
providing free mural walls to inner city kids, and to thinking beyond the LA, Bay Area-- and even the
California skylines. “I'm looking for a Target or Wal-Mart to sponsor a BIG year long road trip. Thirty
new billboard art pieces displayed state by state, month by month, marching right across the country—
how cool would that be?”

## #

When: Saturday June 13, 11 am-4pmBillboard art unveiling 12:00 noon.

Where:The Eco-LogicalART Gallery, 4829 West Pico Blvd, LA, CA, 90019
Info: www.eco-la.org. _ Ema#co-la@sbcglobal.net
Contact: Peter Schulberg or Beth George 310-525-0676
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